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ARTICLEINFO ABSTRACT

Online marketing is one of the most common ways MSMEs to improve sales
of their products or services in the current digital era. Choosing the
appropriate marketing approach through online platforms can aid MSMEs
in expanding their customer reach, enhancing their contact with consumers,
and enhancing their client loyalty. However, MSMEs must also select the
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Consumer Loyalty to facilitate sales transactions. The research method employs a qualitative

approach based on a literature review. The research results are presented
in the form of a study about online platforms that are appropriate for
MSMEs, as well as decisions that MSMEs can make when evaluating various
marketing strategies, knowing the best way to attract consumer attention,
and identifying the most effective online platform for MSMEs.
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1. INTRODUCTION

Micro, Small, and Medium-Sized Enterprises (MSMEs) are an integral part of a nation's economy.
MSMEs play a crucial role in enhancing the nation's economy since they can provide jobs, expand
markets, and boost community revenue. Nonetheless, MSMEs face significant difficulties in expanding
their businesses, including marketing issues [1]. However, many micro, small, and medium-sized
enterprises (MSMEs) struggle to increase their sales and business growth, a challenge that can be solved
with the correct marketing plan. In the era of information technology [2], [3] online marketing has
become one of the most popular options for Micro, Small, and Medium-Sized Enterprises (MSMEs)
seeking to improve sales of their products or services.

Marketing is one of the most essential components in the development of micro, small, and
medium-sized enterprises. Without adequate marketing, it will be impossible for MSMEs to sell their
products or services. Consequently, the correct marketing approach is essential for MSMEs. Urgent
research is required to find the optimal marketing strategy that will assist MSMEs in expanding sales of
their products or services[4] . The effective marketing plan is crucial for boosting awareness of the items
or services provided, making the products or services produced more appealing, and making their prices
more competitive.

The selection of marketing strategies through online marketing platforms is important for MSMEs
(Micro, Small and Medium Enterprises) to increase sales and market share. Online marketing platforms
such as social media, e-commerce, and email marketing can be used to increase brand awareness,
increase product awareness, and make products look more attractive to consumers[5].

Some studies that discuss marketing strategies in relation to technology utilization include [6],
which explains the significance of determining marketing and sales strategies for MSMEs in the digital era
[7], [8] in order to compete with other competitors [9], and [10]which argues that MSMEs must adapt
technology to facilitate marketing and sales transactions. In addition, study [11] explains the advantages
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of executing the proper marketing plan, so that MSMEs may determine the efficacy of product branding
and comprehend digital marketing through various online platforms [12]. The selection of an online
platform that meets the needs of micro, small, and medium-sized enterprises (MSMEs) is explained in
study [13] since it affects the operational efficiency of the business. In addition, marketing tactics can aid
micro, small, and medium-sized enterprises (MSMEs) in enhancing the efficiency and effectiveness [14] of
their product or service sales. This can be accomplished by increasing the efficiency of providing
manufactured goods or services to consumers and the effectiveness of managing consumer complaints.
Additionally, marketing methods can help MSMEs increase consumer loyalty. This can be accomplished
through enhancing the quality of manufactured goods and services and by delivering superior customer
service.

In order for MSMEs to increase sales of the goods or services produced, as well as efficiency and
effectiveness in selling goods or services, the appropriate marketing plan is required [15]. The purpose of
this research is to analyze how MSMEs can choose marketing strategies by using online platforms in the
marketing process to sales transactions. The research's findings will take the form of studies about online
platforms that are appropriate for MSMEs and recommendations that MSMEs can use to evaluate
different marketing strategies, know how to best draw in customers, and choose the most effective online
platform.

2. METHOD

This study combines a qualitative method with a literature review approach, which concentrates
on gathering information and analyzing data on the subject of interest and can offer more depth of
understanding of the issue at hand [16]. In qualitative approaches, the literature review methodology is
highly helpful in offering a thorough perspective on the subject being studied. As a foundation for
additional study, the literature review approach in qualitative methods can be used to discover gaps or
omissions in previous studies. The validity of the data obtained and the quality of the sources used in the
research may both be assessed using this method.

3. RESULT AND DISCUSSION

There are a number of study surrounding the choice of marketing tactics for MSMEs using online
platforms that can explain and summarize the findings of the study of numerous prior studies relevant to
the research topic.

The Importance of Online Marketing Strategies for Increased Sales and Business Expansion

Marketing strategy is essential for generating sales in MSMEs. Using the appropriate marketing
strategy, MSMEs can build brand awareness, garner consumer interest, and boost product or service
sales[17].

First, marketing tactics can boost brand recognition for Businesses. By raising brand awareness,
MSMEs can boost consumer confidence and garner more consumer interest in their products or services
[18].

Second, marketing tactics can enhance revenue for Businesses. To increase online product or
service sales, MSMEs can use numerous online marketing platforms, such as e-commerce, email
marketing, or online advertising. Third, marketing tactics can assist MSMEs in differentiating themselves
from their competitors[19]. Using innovative and creative marketing methods, MSMEs can distinguish
themselves from competitors and stand out on the market. Fourth, marketing tactics can assist MSMEs in
expanding their businesses. MSMEs can boost income and operational efficiency by growing sales and
differentiating themselves from competition.

MSMEs need efficient marketing techniques to enhance sales and boost business growth[20].
MSMEs should choose a marketing strategy for a number of important reasons:

a) Increase brand recognition: An efficient marketing plan can assist MSMEs in increasing brand
recognition and consumer trust. This will aid micro, small, and medium-sized enterprises (MSMEs) in
growing consumer interest in their products or services.

b) Increase sales: The proper marketing plan can assist MSMEs in increasing product or service sales.
MSMEs can increase online sales through e-commerce, email marketing, and online advertising.

c) Increase business growth: MSMEs can increase business growth through the use of effective
marketing methods. This will assist small and medium-sized enterprises increase income and
improve operational efficiency.
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d) Unique and inventive marketing techniques can help MSMEs separate themselves from competition
and stand out in the market.
Overall, marketing strategy is an important element in increasing sales and business growth in
MSMEs. By using the right marketing strategy, MSMEs can increase brand awareness, increase sales,
differentiate themselves from competitors, and increase business growth.

Importance of Online Marketing Strategies in Boosting Consumer Loyalty

One of the most successful ways for Micro, Small, and Medium-Sized Businesses to develop
customer loyalty is by implementing a marketing strategy via internet platforms (MSMEs). By utilizing
online platforms, micro, small, and medium-sized enterprises (MSMEs) can reach a greater number of
consumers, boost contact with consumers, and increase consumer loyalty [21].

First, marketing techniques utilizing internet platforms can expand their consumer base. MSMEs
can use social media, e-commerce, and email marketing to increase the number of consumers who are
interested in their products or services [22]. Second, marketing tactics utilizing internet platforms can
boost consumer connection. Utilizing features such as chatbots, comments, and forums, micro, small, and
medium-sized enterprises (MSMESs) can create stronger consumer interactions and market their products
or services. Thirdly, online marketing methods can strengthen customer loyalty. Utilizing loyalty,
discount, or incentive programs, SMBs can deliver added value to their customers.

Implementing a Customer Relationship Management (CRM) system is another tactic that can be
used because it can have significant advantages for MSME business operations, including [23] CRM may
help MSMEs manage customer data effectively by organizing duties, evaluating data, and recording
customer interactions. This would aid MSMEs in boosting operational effectiveness and cutting costs.
Sales growth: CRM may assist MSMEs in growing their sales by giving them access to client data that can
be used to boost upselling and cross-selling[24]. CRM may assist MSMEs by giving them access to the
customer data they need to deliver excellent customer care and make their clients feel valued. CRM may
assist MSMEs in gathering valuable customer data and in doing data analysis to identify customer trends
and patterns. CRM may assist MSMEs in streamlining the communication process with clients by offering
an intuitive platform for texting, calling, and emailing. MSMEs will be able to handle client interactions
more easily and the communication process will be more effective as a result.

Selection of Marketing Strategies through Various Online Platforms in Supporting MSME

Operations

Several prior studies have examined the selection of marketing tactics through internet marketing
platforms for MSMEs. According to research conducted by [25], MSMEs that employ e-commerce
marketing tactics can improve product or service sales. Research [26] indicates that MSMEs utilizing e-
commerce can sell their products or services more efficiently and effectively.

Research [27] demonstrates that MSMEs that employ social media marketing methods can boost
consumer awareness of their products or services. According to research [28], the use of social media by
SMBs can boost consumer interaction and brand loyalty.

Research [29] indicates that MSMEs that use online advertising to promote their products or
services can boost brand awareness. Research [30] demonstrates that by utilizing internet advertising,
Online promotion can boost the efficiency with which they distribute their products or services to
consumers [31].

Based on the analysis of the literature review, so that several online marketing techniques for
MSMEs can be examined in numerous ways. Among them are:

a) Website Creation: MSMEs are able to construct a website to showcase their products and services.
SEO (Search Engine Optimization) can be used to boost the website's ranking in Google search
results.

b) Creation of Social Media Pages: Micro, small, and medium-sized enterprises (MSMEs) can build pages
on social media platforms such as Facebook, Instagram, and Twitter to enhance brand awareness and
provide shareable content.

c¢) MSMEs can sell products using e-commerce platforms such as Tokopedia, Amazon, Shopee, and
Lazada.

d) Email marketing: To boost product awareness, SMBs can send promos and newsletters to registered
customers.

e) Video Marketing: Micro, small, and medium-sized enterprises (MSMESs) can use internet promotional
videos to boost product awareness and make products appear more desirable to consumers.
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f) Influencer marketing: MSMEs can collaborate with social media influencers to promote product
visibility and consumer trust.

g) Google Ads and Facebook Ads: Micro, small, and medium-sized enterprises can utilize internet
advertising to boost their visibility and attract consumers' attention.

h) MSMEs might incorporate chatbots into their marketing strategy.

i) SEO (Search Engine Optimization): Using SEO, MSMEs can boost their website's rating in Google's
search results, which will raise the website's visibility and traffic.

i) Online advertising: MSMEs can use online advertising platforms like Google Adwords, Facebook Ads,
and Instagram Ads to improve brand recognition and website traffic.

When selecting a marketing strategy on an internet platform, MSMEs should examine their target
market, budget, and marketing objectives. MSMEs should test various platforms and strategies to
determine the appropriate marketing or can determine the choice of online platforms that are tailored to
the ease of use of the platform, complete features of MSMEs, and a number of other factors that can assist
MSMEs in determining online platforms in supporting marketing and sales.

4. CONCLUSION

The selection of marketing techniques using internet marketing platforms is one of the most
successful ways for micro, small, and medium-sized enterprises (MSMESs) to enhance sales and consumer
loyalty. Online marketing channels such as social networking, e-commerce, and email marketing can be
utilized to boost consumer reach, interaction, and loyalty. Prior study has demonstrated that marketing
techniques utilizing internet platforms can have a substantial impact on boosting SME consumer loyalty.
Social networking, e-commerce, and email marketing can be utilized to develop relationships with
consumers and increase brand loyalty. However, MSMEs must consider various factors when selecting
internet marketing tactics, including target audiences, budgets, and technological capabilities. Overall,
selecting marketing techniques using online marketing platforms is one of the most efficient ways for
MSMEs to enhance sales and customer loyalty. To ensure the success of their businesses, however,
MSMEs must consider a number of factors when selecting internet marketing techniques.
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