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 The Covid-19 epidemic has prompted the government to enact a number of 

regulations as a means of aiding in the effort to stop the virus's chain of 

transmission. Also, the Covid-19 epidemic necessitates that people convert 

transactions from cash to non-cash in order to avoid contracting the virus. 

With mobile banking available to handle non-cash transactions, 

technological advancements support this move. Using the use of perceived 

utility as a mediating variable, this study seeks to understand how perceived 

risk and government backing affect interest in utilizing mobile banking. In 

this kind of quantitative research, data is collected using a questionnaire and 

processed using SEM-PLS (Structural Equation Modeling-Partial Least 

Square) software. The findings of the study demonstrate.  
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1. INTRODUCTION 

As time goes by, the development of information and communication technology has an important 

role because all information will be easily obtained [1]. In addition, these developments can increase work 

productivity because they are able to shorten distances and time so that they become more efficient [2]. 

Evidence from the development of information and communication technology is the existence of 

innovations for non-cash transactions. Non-cash transactions can be said to be sophisticated because they 

do not require cash to make transactions, and can be done anywhere and anytime with the help of a mobile 

banking application [3]. Mobile banking applications can be accessed via cell phones or now better known 

as smartphones as legal electronic payment instruments. 

The beginning of 2020 was a tough year for the entire world's population because they had to deal 

with the Covid-19 virus which forced every individual to adhere to physical distancing policies and adhere 

to health protocols. The Indonesian government itself implements the Large-Scale Social Restrictions 

(PSBB) policy as a form of government support to break the chain of transmission of the Covid-19 virus [4]. 

With the implementation of this policy, non-cash transactions through mobile banking can be a 

solution in dealing with the Covid-19 pandemic situation and still make it easier for individuals to make 

transactions. The development of information and communication technology triggers society, especially 

the millennial generation, to seek and learn new things. It is called the millennial generation because this 

generation was born between 1980 and early 2000 [5]. The millennial generation with characteristics that 

are open to information and communication technology and is considered to often make non-cash 

transactions using mobile banking applications. 

Theory of Technology Acceptance Model (TAM) can be said to be superior to Theory of Planned 

Behavior (TPB) and Theory of Reasoned Action (TRA) [6]. The TAM theory explains that external variables 

can affect intention to use which is mediated by perceived convenience and perceived usefulness [7]. The 

final version of the TAM theory removes the attitude variable because the perceived benefits variable is 

able to show a strong influence on interest in using technology, while the attitude variable is classified as 

weak in influencing interest in using technology. This can happen because when people's attitudes have no 

effect when a technology provides benefits to the community so they remain interested in using the 

technology as adopted in Lai's researc [8], 

Many previous studies discussing mobile banking with the application of the TAM theory have been 

carried out, but the results of these studies are different. The risk perception variable is claimed to have a 

positive effect on perceived usefulness [9] and has a direct effect on the intention to use financial 

technology [10]. However, the research by [11] show that risk perception has no direct effect on the 

intention to use financial technology. The government support variable was stated to have a positive effect 
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on perceived usefulness in [12], but the opposite results were shown by research from [13] that 

government support had no effect on perceived usefulness. Meanwhile, research by [14] showed different 

results on the direct relationship between government support and the use intention variable where data 

in Malaysia showed an effect while data in Indonesia stated that it had no effect. Furthermore, the variable 

perceived usefulness is stated to have an effect on the variable of intention to use [15]; [16]; and [17]. 

However, research from [18] shows the opposite. 2022). However, research from [18] shows the opposite. 

2022). However, research from [18] shows the opposite. 

 

2. LITERATURE REVIEW 

Theory of Technology Acceptance Model (TAM) 

The Technology Acceptance Model (TAM) theory can be said to be superior to the Theory of Planned 

Behavior (TPB) and Theory of Reasoned Action (TRA) [19]. TAM theory is obtained from TRA with two 

main perceptions, namely perceived usefulness and perceived ease of use. [20] said that in TAM theory 

external variables can affect interest in use which is mediated by perceived ease and perceived usefulness. 

The development of TAM theory involves external variables that will support perceptions of convenience 

and perceived usefulness because in observing acceptance of system use it is not enough to just use these 

two perceptions [21]. [22] said external variables that can be involved include social norms, innovation, 

perceived risk, perceived cost and advantage. 

 

Mobile Banking 

Apart from Automated Teller Machines (ATMs), there is now a new innovation, namely mobile 

banking which can be accessed via mobile phones and is more effective for conducting banking 

transactions.  The presence of smartphones allows the banking industry to keep abreast of technological 

developments in order to improve services by presenting mobile banking that can reach a wider range of 

customers and increase efficiency because it can be used anytime and anywhere [23]. 

 

Government Support 

Yanti [4] explained that the Government of Indonesia issued a physical distancing policy and 

appealed to the public to continue to comply with health protocols in order to break the chain of 

transmission of the Covid-19 virus. Then the public is also encouraged to switch from cash transactions to 

non-cash transactions as a form of effort to break the chain of transmission of the Covid-19 virus. 

 

Perception of Risk 

Fadhli & Fachruddin [10] said that risk perception is an individual's assessment of the possibilities 

that will occur in a situation. If it is related to the current situation, then there is a risk of transmission of 

the Covid-19 virus through various ways and one of them is cash transactions so that people are advised to 

switch from cash transactions to non-cash transactions (Aji et al., 2020). 

 

Perceived Usefulness 

Perceived usefulness is defined as the extent to which system users are able to improve job 

performance. Perceived usefulness is divided into three groups, namely productivity and time saving, 

effectiveness, and the importance of using the system to help a job [19]. 

 

Hypothesis 

A. Positive Effect of Perceived Risk on Perceived Usefulness 

Perceived risk is a multidimensional construct that includes financial, physical, psychological, or 

social risks in online transactions [24]. In a pandemic situation, perceptions of risk include fear of 

transmitting the virus when making direct transactions with other people such as using cash [25] and 

making purchases [26]. The risk of contracting the Covid-19 virus through cash transactions is ultimately 

a consideration for the public to switch to non-cash transactions. Research by [27] and Sang [28] proved 

that perceived risk has a positive influence on perceived usefulness. Based on these reviews, the first 

hypothesis of this study: 

H1: Perceived Risk Has a Positive Influence on Perceived Usefulness 

 

B. The Positive Effect of Government Support on Perceived Usefulness 

Government support is an external variable in TAM. In the Covid-19 pandemic situation, government 

support contains government policies to reduce the spread of the Covid-19 virus including the 
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H7 Perception 

Utility 

 
Interest in Use 

implementation of physical distancing social [4]. This is necessary to minimize the occurrence of direct 

transactions. When the physical distancing policy is enforced, non-cash transactions are the right solution 

to keep doing financial transactions. Research by Aji et al. (2020) and [12] prove that government support 

has a positive effect on perceived usefulness. Based on these reviews, the second hypothesis of this study: 

H2: Government Support Has a Positive Influence on Perceived Usefulness 

 

C. Positive Influence of Perceived Risk on Intention to Use 

Perceived risk is a major consideration in using a non-cash transaction system (Fadhli & Fachruddin, 

2016). The Covid-19 virus can be transmitted when someone does not apply a physical distancing policy to 

others, such as using cash transactions. This affects the mindset of the people to avoid transmission of the 

Covid-19 virus by making non-cash transactions. Research by [10]  and Aji et al. (2020) proved that 

perceived risk has a positive influence on intention to use. Furthermore, research by Aji et al. (2020) also 

proved that perceived risk has a positive influence on intention to use with perceived usefulness as a 

mediating variable. Based on these reviews, the third and fourth hypotheses of this study: 

H3: Perceived Risk Has a Positive Influence on Interest in Use 

H4: Perceived usefulness mediates the positive effect of perceived risk on intention to use 

 

D. The Positive Effect of Government Support on Interest in Use 

The addition of external variables to government support can be interpreted as an appeal to the 

public to continue to comply with health protocols and apply physical distancing rules with the aim of 

breaking the chain of transmission of the Covid-19 virus [4]. One of the solutions to break the chain of the 

spread of the Covid-19 virus is by switching from cash transactions to non-cash transactions. In addition to 

breaking the chain of the spread of the Covid-19 virus, the use of non-cash transactions can also provide 

benefits because of their flexible nature that can be used anywhere and anytime. Research conducted by 

Aji et al. [14] showed government support has a positive effect on intention to use with perceived 

usefulness as a mediating variable. Based on these reviews, the fifth and sixth hypotheses of this study: 

H5: Government Support Has a Positive Influence on Interest in Use 

H6: Perceived Usefulness Mediates on the Positive Influence of Government Support on Intention 

to Use 

 

E. Positive Effect of Perceived Usefulness on Interest in Use 

The mediating variable used in this study is perceived usefulness which describes the extent to 

which people believe in using a non-cash transaction system. Non-cash transactions using mobile banking 

can be a solution to break the chain of the spread of the Covid-19 virus. Research by [29],[15], and [16] 

showed that intention to use is positively influenced by perceived usefulness. Based on these reviews, the 

third and seventh hypotheses of this study: 

H7: Perceived Usefulness Has a Positive Influence on Interest in Use 

 

Research Model 

 

 

 

Figure 1. Research Model 

 

3. METHODS 

The population is a description of an area consisting of objects or subjects with qualities and 

characters that have been determined by researchers [30]. This study took the research population, namely 

H3 

H1 H4 

 
Perception of Risk 

H2 H6 

H5 

Government 

Support 
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the Indonesian people, especially the millennial generation, who had made non-cash transactions through 

mobile banking during the Covid-19 pandemic. The reason for choosing the millennial generation as the 

research population is because the millennial generation has characteristics that are open to information 

and communication technology and are felt to often make non-cash transactions using mobile banking 

applications [5]. 

The sample is part of the population with certain characteristics [30]. The sampling technique used 

in this research is the purposive sampling method using certain criteria (Sugiyono, 2017). The sample 

criteria used in this study are people who belong to the millennial generation and have made non-cash 

transactions using mobile banking during the Covid-19 pandemic. The minimum number of samples must 

be able to describe the population as a whole. Calculation of the minimum number of samples taken in this 

study is the largest number of research indicators multiplied by 10[31] . So, the minimum number of 

samples in this study is 80 samples. 

Then the data collection method in this study used the online questionnaire method through the 

Google form. Responses from respondents were measured using a Likert scale of 1 to 5. The risk perception 

variable has 8 indicators sourced from Fadhli & Fachruddin (2016) and Aji et al. (2020). The government 

support variable has 4 indicators sourced from Aji et al. (2020). The perceived usefulness variable has 5 

indicators sourced from [32]. The intention to use variable has 3 indicators sourced from Aji et al. (2020). 

 

Data analysis technique 

Partial Least Square Analysis 

Partial Least Square(PLS) is referred to as a soft modeling method because it does not apply the 

Ordinary Least Square (OLS) assumption where research data must be normally distributed and free from 

multicollinearity problems [33]. PLS analysis applies the measurement model and structural model. 

 

Measurement Model (Measurement Model) 

Measurement modelsor what is often called the outer model is a model that describes the relationship 

between indicators and the main variable. The measurement model is used to test the validity and 

reliability of each variable. Validity test was carried out using convergent validity and cross loading 

methods. The convergent validity method is assessed based on the loading factor value for each variable 

indicator. If each indicator has a loading factor value of > 0.7, then the indicator is declared valid, and the 

Average Variance Extracted (AVE) value indicates > 0.5. While the discriminant validity method is assessed 

by looking at the cross loading value on each variable indicator. If the cross loading value of each variable 

indicator is > 0.7, then the indicator is declared valid (Ghozali, 2018). Furthermore, a reliability test is 

carried out to prove the accuracy of the indicator in explaining a variable. The reliability test is carried out 

by looking at the magnitude of the composite reliability value. If the composite reliability value shows 0.7, 

then the variable is declared reliable [34]. 

 

Structural Model 

Structural modelsor what is often called the inner model is a model that describes the relationship 

between research variables. The structural model is analyzed by looking at the magnitude of the r-square 

value which describes the percentage of variance in the dependent variable. The changing r-square value 

illustrates the magnitude of the influence of the independent variables on the dependent variable. The r-

square value of 0.75 means strong, 0.5 means medium, and 0.25 means weak. Structural model analysis is 

continued by looking at the magnitude of the significance value in order to determine the effect between 

research variables with the bootstrapping method, namely hypothesis testing using the entire sample for 

resampling. The significance value set is t-value 1.65 with a significance value of 10% (0.1), t-value 1.96 

with a significance of 5% (0.05), and a t-value of 2.58 with a significance value of 1% (0.01) (Ghozali, 2018). 

 

Mediation Effect Test 

[35] explained that the mediation test is a test between the independent variable and the dependent 

variable through an intermediary variable. There are three stages in conducting a mediation test: 

1) Conducting an effect test between the independent variable (X) on the dependent variable (Y) 

provided that the t-statistic significance level is > 1.96; 

2) Test the influence of the independent variable (X) on the mediating variable (Z) with the condition 

that the t-statistic significance level is > 1.96; 

3) Conduct simultaneous tests on the independent variable (X) and the mediating variable (Z) on the 

dependent variable (Y) provided that the t-statistic significance level is > 1.96. 
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4. RESULTS AND DISCUSSION 

Measurement Model Test Results (Outer Model) 

A. Convergent Validity Test 

In the first test, there were several loading factor values that were smaller than the requirements, 

namely 0.7, so they had to be removed. The results of the convergent validity test are shown in table 1: 

 

Table 1. Convergent Validity Test Results 

Variable Indicator Loading Factor 

Value 

AVE 

Perception of Risk PR5 0.884 0.704 

 PR6 0.857  

 PR7 0.831  

Government 

Support 

DP2 0.711 0.718 

DP3 0.898  

 DP4 0.918  

Perceived Usefulness PK1 0.810 0.735 

 PK2 0.736  

 PK3 0.755  

 PK4 0.711  

 PK5 0.771  

Interest in Use MP1 0.892 0.573 

 MP2 0.853  

 MP3 0.767  

Source: Primary Data Processed by PLS (2022) 

 

Table 1 above shows that the loading factor value is greater than 0.7 and the AVE on all question 

indicators of all research variables is greater than 0.5. In conclusion, all indicators used in this study were 

declared valid. 

 

B. Discriminant Validity Test (Discriminant Validity) 

 

Table 2. Discriminant Validity Test Results 

 Interest in 

Use 

Government 

Support 

Perception of 

Risk 

Perceived 

Usefulness 

Interest in Use 0.839    

Government Support 0.113 0.847   

Perception of Risk 0.494 0.232 0.858  

Perceived Usefulness 0.571 0.193 0.410 0.757 

 

Based on table 2 it can be concluded that the cross loading value of each variable is greater than 0.7. 

The conclusion that can be drawn is that all indicators that describe each variable in this study are declared 

valid. 

 

C. Reliability Test 

 

Table 3. Reliability Test Results 

Variable Composite 

Reliability Value 

Cronbach's Alpha 

value 

Criteria Information 

Perception of Risk 0.893 0.821 0.7 Reliable 

Government Support 0.883 0.825 0.7 Reliable 

Perceived Usefulness 0.870 0.815 0.7 Reliable 

Interest in Use 0.877 0.788 0.7 Reliable 

 

Table 3 shows that the composite reliability value and Cronbach's alpha value of the variables 

perceived risk, government support, perceived usefulness, and intention to use > 0.7. That is, all the 

variables used in this study are declared reliable. 
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Structural Model Test Results (Inner Model) 

 

Table 4. R-Square Test Results 

Variable R-Square value 

Interest in Use 0.409 

Perceived Usefulness 0.178 

 

Table 4 shows the r-square value on the variable perceived ease of use and intention to use. These 

results indicate that both variables are classified as moderate.. 

 
Hypothesis Test Results 

 
Figure 2. Relationship between Variables and Test Values 

 

In this study, hypothesis testing was carried out by looking at the value of the t-statistic and the p-

value. The hypothesis decision is accepted if the t-statistic value > t-table (1.96) and the p-value <0.05. The 

results of the hypothesis test are shown in Figure 2 and Table 5: 

 

Table 3. Hypothesis Test Results 

Model Original 

Sample 

T-Statistics P-Value Information 

Perceived Risk → Perceived Usefulness 0.386 5,903 0.000 Accepted 

Government Support → Perceived Usefulness 0.103 1,092 0.275 Rejected 

Perception of Risk → Interest in Use 0.321 4,677 0.000 Accepted 

Perceived Risk → Perceived Usefulness → 

Interest in Use 

0.173 4,546 0.000 Accepted 

Government Support → Interest in Use -0.048 0.610 0.542 Rejected 

Government Support → Perceived Usefulness 

→Interest in Use 

0.046 1.058 0.291 Rejected 

Perceived Usefulness → Interest in Use 0.448 6,532 0.000 Accepted 

     

Based on the results of the hypothesis testing presented in table 5 it can be described as follows: 

1) The results of the study prove that perceived risk has a positive influence on perceived usefulness as 

evidenced by the original sample value of 0.386 and the t-statistic value of 5.903 which is greater than 

1.96, and the p-value of 0.000 which is less than 0.05. That is, the first hypothesis which states that 

perception has a positive influence on perceived usefulness is accepted. 

2) The results of the study prove that government support has a positive but not significant effect on 

perceived usefulness as evidenced by the original sample value of 0.103, the t-statistic value of 1.092 

which is smaller than 1.96, and the p-value of 0.275 which is greater than 0. 05. That is, the second 

hypothesis which states that government support has a positive effect on perceived usefulness is 
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rejected. 

3) The results of the study prove that perceived risk has a positive influence on intention to use as 

evidenced by the original sample value of 0.321, the t-statistic value of 4.677 which is greater than 

1.96, and the p-value of 0.000 which is less than 0.05. That is, the third hypothesis which states that 

perceived risk has a positive influence on intention to use is accepted. 

4) The results of the study prove that perceived usefulness mediates the positive influence of perceived 

risk on intention to use as evidenced by the original sample value of 0.173 and the t-statistic value of 

4.546 which is greater than 1.96, and the p-value of 0.000 which is less than 0. ,05. That is, the fourth 

hypothesis which states that perceived usefulness mediates the positive effect of perceived risk on 

intention to use is accepted. 

5) The results of the study prove that government support has a negative effect on intention to use as 

evidenced by the magnitude of the original sample value of -0.048 and the magnitude of the t-statistic 

value of 0.610 which is smaller than 1.96, and the p-value of 0.542 Which is greater than 0.05. That is, 

the fifth hypothesis which states that government support has a positive effect on intention to use is 

rejected. 

6) The results of the study prove that perceived usefulness does not mediate the positive influence of 

government support on interest in use as evidenced by the original sample value of 0.046, the t-

statistic value of 1.058 which is less than 1.96, and the p-value of 0.291 which is greater than 0 ,05. 

That is, the sixth hypothesis which states that perceived usefulness mediates the positive effect of 

government support on intention to use is rejected. 

7) The results of the study prove that perceived usefulness has a positive effect on intention to use as 

evidenced by the magnitude of the original sample value of 0.448 and the magnitude of the t-statistic 

value of 6.532 which is greater than 1.96, and the p-value of 0.000 which is less than 0.05. That is, the 

seventh hypothesis which states that perceived usefulness has a positive effect on intention to use is 

accepted. 

 

Discussion 

Perceived Risk Has a Positive Influence on Perceived Usefulness 

Perceived risk refers to the risk of transmission of the Covid-19 virus. The results of the study show 

that having a perception of the risk of virus transmission will encourage people to use mobile banking as a 

form of indirect transaction facility. This means that the benefits derived from using mobile banking will 

be higher in line with the risk of Covid-19 transmission. The community feels that the risk of transmission 

of the Covid-19 virus can be prevented by implementing non-cash transactions so that the public's 

perception of the benefits of using mobile banking is also increasing. This is in accordance with the results 

of research by [9] that perceived risk has a positive effect on perceived usefulness. 

 

Government Support Has a Positive Influence on Perceived Usefulness 

Government support refers to policies to reduce transmission of the virus. In the context of using 

mobile banking, this policy refers to recommendations for social distancing. The results of the study show 

that government support has a positive but not significant effect on perceived usefulness which is 

supported by the results of research from [13]. [36] explains that the success of the social distancing policy 

is influenced by three factors, namely the capacity of the central and regional governments, the different 

strategies implemented, and low public obedience. This can be interpreted that the community feels that 

the government lacks the capacity to reduce the transmission of the virus so that it does not affect people's 

perceptions of whether mobile banking provides benefits or not. 

 

Perceived Risk Has a Positive Influence on Interest in Use 

The results of the study prove that perceived risk has a positive effect on intention to use. This means 

that the increasing interest in using mobile banking is influenced by the high risk of transmission of the 

Covid-19 virus. The community feels that the risk of transmission of the Covid-19 virus can be prevented 

by implementing non-cash transactions so that it has an effect on the high interest in using mobile banking. 

These results are in line with research from Fadhli & Fachruddin (2016) and Aji et al. (2020) which shows 

evidence that perceived risk has a positive effect on intention to use. 

 

Perceived Usability Mediates on the Positive Effect of Perceived Risk on Intention to Use 

The results of the study prove that perceived risk has a positive effect on intention to use with 

perceived usefulness as a mediating variable. This means that the higher interest in using mobile banking 
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is caused by the higher risk of transmission of the Covid-19 virus, and is reinforced by the perceived 

benefits of using mobile banking. The community feels that the risk of transmission of the Covid-19 virus 

can be prevented by implementing non-cash transactions so that it has an effect on the high interest in 

using mobile banking and is strengthened by the perceived benefits of using mobile banking. Research by 

Aji et al. (2020) showed that perceived risk influences intention to use with perceived usefulness as a 

mediating variable. 

 

Government Support Has a Negative Effect on Interest in Use 

The results of the study show that government support has no effect on intention to use. This means 

that the interest in using mobile banking during the Covid-19 pandemic was not fully influenced by 

government support. This can happen because the government's policy to use non-cash transactions during 

the Covid-19 pandemic is contrary to actual conditions. Non-cash transactions cannot be fully carried out 

in various places that still apply cash transactions such as traditional markets. Research conducted by 

Sánchez-Torres et al. (2018) and Aji et al. (2020) proved that intention to use is negatively affected by 

government support. 

 

Perceived Usefulness Does Not Mediate on the Positive Effect of Government Support on Intention 

to Use 

This study proves that perceived usefulness does not mediate the positive effect of government 

support on intention to use. This means that the perception of the usefulness of mobile banking has not 

proven to have an impact on government support so that people are interested in using mobile banking 

during the Covid-19 pandemic. This can happen because people feel that non-cash transactions in 

Indonesia cannot be fully implemented anywhere, such as in traditional markets which are one of the places 

where cash transactions occur. This result is an alternative finding for previous studies. 

 

Perceived Usefulness Has a Positive Influence on Interest in Use 

Furthermore, research proves that perceived usefulness has a positive effect on intention to use. 

That is, the higher the interest in using mobile banking is influenced by the higher the perception of the 

benefits obtained from using mobile banking. The public feels that the use of mobile banking can provide 

convenience, especially during the Covid-19 pandemic, thus increasing interest in using mobile banking. 

The results of research conducted by Fadhli & Fachruddin (2016), Isrososiawan et al. (2019), and [16] 

support the results of this study that intention to use is positively influenced by perceived usefulness. 

 

5. Conclusions  

Based on the research results, the conclusions drawn from this study are: First, perceived risk has a 

positive influence on perceived usefulness. Second, government support has a positive but not significant 

effect on perceived usefulness. Third, perceived risk has a positive influence on intention to use. Fourth, 

perceived usefulness mediates the positive effect of perceived risk on intention to use. Fifth, government 

support has a negative influence on the intention to use. Sixth, perceived usefulness does not mediate the 

positive effect of perceived risk on intention to use. Seventh, perceived usefulness has a positive influence 

on intention to use. 

 

REFRENCES 

[1] A. U. H. Alfaini, U. F. Wulandari, and N. Nadlir, “Implementasi Sistem Informasi Manajemen Guna 

Meningkatkan Kinerja Sekolah Pada Masa Pandemi Covid-19 di SMAN 1 Gondang Mojokerto,” Al-

Idarah J. Kependidikan Islam, vol. 11, no. 2, pp. 202–214, 2021. 

[2] H. K. Kasemin, Agresi Perkembangan Teknologi Informasi. Prenada Media, 2016. 

[3] N. R. A. Pewa, “Kepuasan Nasabah terhadap Penggunaan Mobile Banking pada PT. Bank Rakyat 

Indonesia Kantor Cabang Pembantu Unit Wolowau.” STIE Perbanas Surabaya, 2020. 

[4] B. Yanti, E. Mulyadi, R. G. H. N. Y. Wahiduddin, and N. Natalia Sri Martani, “Community knowledge, 

attitudes, and behavior towards social distancing policy as a means of preventing transmission of 

COVID-19 in Indonesia,” J Adm Kesehat Indones, vol. 8, no. 1, 2020. 

[5] S. Hidayatullah, A. Waris, and R. C. Devianti, “Perilaku generasi milenial dalam menggunakan 

aplikasi Go-food,” J. Manaj. dan kewirausahaan, vol. 6, no. 2, pp. 240–249, 2018. 

[6] S. A. S. Wowling, M. Yusuf, S. Gampu, and J. Sahala, “PRODUCT QUALITY AND PRICING INFLUENCE 

ON THE BRAND REPUTATION OF LOCO COFFEE FAST FOOD PRODUCTS,” J. Darma Agung, vol. 30, 

no. 2, pp. 541–548, 2022. 



 

http://ejournal.seaninstitute.or.id/index.php/Ekonomi 

Jurnal Ekonomi, Volume 12, No 02,  2023 

ISSN: 2301-6280 (print) ISSN: 2721-9879 (online) 
 

 

Interest In Mobile Banking And The Influence Of Risk Perception, Wildoms Sahusilawane, et al  

427 

[7] R. Hanis and M. Yusuf, “Applying A Swot Analysis Approach To A Sharia Marketing Perspective At 

Alunicorn Shops In Bandung,” in Proceeding of The International Conference on Economics and 

Business, 2022, vol. 1, no. 2, pp. 653–670. 

[8] P. C. Lai, “Security as an extension to TAM model: Consumers’ intention to use a single platform E-

Payment,” Asia-Pacific J. Manag. Res. Innov., vol. 13, no. 3–4, pp. 110–119, 2017. 

[9] S. A. Raza, A. Umer, and N. Shah, “New determinants of ease of use and perceived usefulness for 

mobile banking adoption,” Int. J. Electron. Cust. Relatsh. Manag., vol. 11, no. 1, pp. 44–65, 2017. 

[10] M. Fadhli and R. Fachruddin, “Pengaruh persepsi nasabah atas risiko, kepercayaan, manfaat, dan 

kemudahan penggunaan terhadap penggunaan internet banking (Studi Empiris pada Nasabah Bank 

Umum di Kota Banda Aceh),” J. Ilm. Mhs. Ekon. Akunt., vol. 1, no. 2, pp. 264–276, 2016. 

[11] Y. Lafraxo, F. Hadri, H. Amhal, and A. Rossafi, “The Effect of Trust, Perceived Risk and Security on 

the Adoption of Mobile Banking in Morocco.,” in ICEIS (2), 2018, pp. 497–502. 

[12] D. Nurfadilah and S. Samidi, “HOW THE COVID-19 CRISIS IS AFFECTING CUSTOMERS’INTENTION 

TO USE ISLAMIC FINTECH SERVICES: EVIDENCE FROM INDONESIA,” J. Islam. Monet. Econ. Financ., 

vol. 7, pp. 83–114, 2021. 

[13] S. M. Al Haderi, “The influences of government support in accepting the information technology in 

public organization culture,” Int. J. Bus. Soc. Sci., vol. 5, no. 5, 2014. 

[14] H. M. Aji, I. Berakon, and M. Md Husin, “COVID-19 and e-wallet usage intention: A multigroup 

analysis between Indonesia and Malaysia,” Cogent Bus. Manag., vol. 7, no. 1, p. 1804181, 2020. 

[15] S. Isrososiawan, R. Hurriyati, and P. D. Dirgantari, “User mobile payment behavior using technology 

acceptance model (TAM): Study of" Dana" E-wallet users,” J. Minds Manaj. Ide Dan Inspirasi, vol. 6, 

no. 2, pp. 181–192, 2019. 

[16] H. Humairoh, A. K. Negara, and S. A. Immawati, “Pertimbangan dan Sikap Milenial terhadap Minat 

Menggunakan E-Wallet: Pada Masa PSBB Pandemi Covid-19 di Kota Tangerang,” Organum J. 

Saintifik Manaj. Dan Akunt., vol. 3, no. 2, pp. 64–81, 2020. 

[17] A. Yaakop, Y. Shi, B. Foster, and J. Saputr, “Investigating e-wallet adoption of COVID19 intra-period 

among Malaysian youths’: Integrated task-technology fit and technology acceptance model 

framework,” Int. J. Data Netw. Sci., vol. 5, no. 3, pp. 295–302, 2021. 

[18] E. Purwanto and A. M. Mutahar, “Examine the technology of acceptance model among mobile 

banking users in Indonesia,” Technol. Reports Kansai Univ, vol. 62, no. 7, pp. 3969–3979, 2020. 

[19] F. D. Davis, R. P. Bagozzi, and P. R. Warshaw, “User acceptance of computer technology: A 

comparison of two theoretical models,” Manage. Sci., vol. 35, no. 8, pp. 982–1003, 1989. 

[20] Rio Haribowo, I. Moridu, M. Rafid, K. Kamar, and M. Yusuf, “COMPARATIVE ANALYSIS OF 

INDONESIAN HOUSEHOLD CONSUMPTION EXPENDITURE 2018-2021 By,” J. Innov. Res. Knowl., vol. 

2, no. 8.5.2017, pp. 2003–2005, 2022. 

[21] M. Ahmad, “Review of the technology acceptance model (TAM) in internet banking and mobile 

banking,” Int. J. Inf. Commun. Technol. Digit. Converg., vol. 3, no. 1, pp. 23–41, 2018. 

[22] S. K. Chitungo and S. Munongo, “Extending the technology acceptance model to mobile banking 

adoption in rural Zimbabwe,” J. Bus. Adm. Educ., vol. 3, no. 1, 2013. 

[23] A. A. Shaikh and H. Karjaluoto, “Mobile banking adoption: A literature review,” Telemat. informatics, 

vol. 32, no. 1, pp. 129–142, 2015. 

[24] M. A. Salam, T. Saha, M. H. Rahman, and P. Mutsuddi, “Challenges to Mobile Banking Adaptation in 

COVID-19 Pandemic.’,” J. Bus. Manag. Sci., vol. 9, no. 3, pp. 101–113, 2021. 

[25] M. Yusuf, H. Betty, and M. Sihombing, “The Effect of Product and Service Quality on Consumer 

Loyalty at Palopo Minimarkets,” no. December, 2022, doi: 10.24042/febi.v7i2.14430. 

[26] L. D. Zanetta et al., “The use of food delivery apps during the COVID-19 pandemic in Brazil: The role 

of solidarity, perceived risk, and regional aspects,” Food Res. Int., vol. 149, p. 110671, 2021. 

[27] W. A. Saputro, “Pengaruh Digital Marketing Dan Layanan Purna Jual Terhadap Keputusan 

Pembelian Yang Dimoderasi Oleh Citra Perusahaan,” Media Manaj. Jasa, vol. 8, no. 2, 2020. 

[28] N. M. SANG, “Critical factors affecting consumer intention of using mobile banking applications 

during COVID-19 pandemic: An empirical study from Vietnam,” J. Asian Financ. Econ. Bus., vol. 8, pp. 

157–167, 2021. 

[29] Angga Kurniawan, M. Yusuf, B. B. R. Manueke, Norvadewi, and A. Nurriqli, “IN TOKOPEDIA 

APPLICATIONS, THE EFFECT OF ELECTRONIC WORD OF MOUTH AND DIGITAL PAYMENT ON 

BUYING INTENTION,” 2019. 

[30] P. D. Sugiyono, “Metode penelitian bisnis: pendekatan kuantitatif, kualitatif, kombinasi, dan R&D,” 

Penerbit CV. Alf. Bandung, vol. 225, 2017. 



 

http://ejournal.seaninstitute.or.id/index.php/Ekonomi 

Jurnal Ekonomi, Volume 12, No 02,  2023 

ISSN: 2301-6280 (print) ISSN: 2721-9879 (online) 
 

 

Interest In Mobile Banking And The Influence Of Risk Perception, Wildoms Sahusilawane, et al  

428 

[31] Saut Maruli Tua Pandiangan, C. S. Octiva, M. Yusuf, Suryani, and R. Sesario, “THE ROLE OF DIGITAL 

MARKETING IN INCREASING SALES TURNOVER FOR MICRO, SMALL, AND MEDIUM 

ENTERPRISES,” J. Pengabdi. Mandir, vol. 1, no. 8.5.2017, pp. 2003–2005, 2022. 

[32] F. Sampe, M. Yusuf, D. L. Pakiding, A. Haryono, and S. Sutrisno, “APPLICATION OF DIGITAL 

MARKETING IN MAINTAINING MSMES DURING THE COVID-19 PANDEMIC,” J. Darma Agung, vol. 

30, no. 2, pp. 663–676, 2022. 

[33] I. Ghozali, “Ghozali 2018,” Apl. Anal. Multivar. dengan Progr. IBM SPSS 25. Badan Penerbit Univ. 

Diponegoro Semarang, 2018. 

[34] I. Ghozali and D. Ratmono, “Analisis multivariat dan ekonometrika: teori, konsep, dan aplikasi 

dengan eview 10,” 2017. 

[35] I. Ghozali, “Ghozali, Imam. 2016. Aplikasi Analisis Multivariate dengan Program SPSS. Semarang: 

Badan Penerbit UNDIP.,” Anal. Multivar. dengan Progr. SPSS, 2016. 

[36] D. Herdiana, “Social distancing: Indonesian policy reponse to the Corona Virus disease 2019 (Covid-

19),” J. Ilmu Adm. Media Pengemb. Ilmu Dan Prakt. Adm., vol. 17, no. 1, pp. 93–110, 2020. 

 


