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 The endpoint of this research is to ascertain how Kolaka Regency's Pospay

application's feature completeness and information quality affect user

satisfaction. According to the study's findings, the Pospay application's user 

satisfaction in the Kolaka area is unaffected by feature completeness. While 

the Pospay application's user satisfaction in the Kolaka district is influenced 

by the information quality variable. With an R Square value of 0.792, or 79.2%, 

this study's feature completeness and information quality variables have a 

79.2% influence on user satisfaction with the Pospay application in Kolaka 

Regency, while variables not included in the study have a 20.8% influence. 
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1. INTRODUCTION 

In today's modern era, technological advances and technology-based information systems have 

developed very rapidly[1]. People's everyday activities are easier to complete thanks to the use of 

technology[2]. For companies, technology development is also important, namely making it easier for 

companies to serve their customers[3]. Currently all companies are trying to provide the best service to 

consumers. The use of technology by companies is able to provide fast, cheap and easy services[4]. 

PT Pos Indonesia is a company that uses technology in running its business[5]. PT Pos Indonesia 

presents technological facilities to attract consumers and try to meet user needs by providing convenience 

in transactions without being limited by time and place. One form of the company's innovation is the 

existence of self-service technology, which allows users to independently carry out financial transactions. 

Self-service technology in the form of the Pospay application[6]. The Pospay application is a service facility 

that utilizes technology, introduced as a new way to make it easier for users to make financial transactions 

via mobile phones[7]. With the Pospay application, users who are busy and highly mobile can save time 

and efficiency because they can make transactions quickly and easily. 

The Pospay application offers various features to make it easier for users to make payments, transfer 

money, and buy products online[8]. However, with increasingly intense competition in the digital payment 

application market both nationally and in the Kolaka district. Pospay application provider companies in the 

Kolaka district must always evaluate and be responsive to user needs. Factors that are also important to 

note include the completeness of the features and the quality of the information provided by the 

application, which are very important to attract user interest and increase the satisfaction of those who 

have used the Pospay application. 

Therefore, researchers are interested in digging deeper into the effect of feature completeness and 

information quality on user satisfaction in Kolaka district. This study intends to determine the impact of 

content quality and feature completeness variables on user satisfaction with the Pospay application in 

Kolaka Regency. 

 

2. METHOD  
The type of data used in this study was quantitative. whereas primary documents served as the 

study's data source, which is in the form of answers to statements given by respondents[9]. 

This research uses quantitative methods, namely data analysis of data using numbers[10]. The 

analytical method uses multiple linear analysis to determine the direction and strength of the independent 

variables' impact on the dependent variable[11]. 
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3. RESULT AND DISCUSSION  
Characteristics of Respondents 

Respondents in this research amounted to 33 respondents but 1 data from respondents could not 

be processed because the data entered was incomplete. Consequently, the participants in this study were 

32 respondents. The male respondents were 33.3% while the female respondents were 66.7%. 

Respondents based on age <20 years were 15.2%, age 20-25 years were 48.5%, age 26 -30 years were 

15.2%, age 31-35 years were 9.1%, while those aged > 36 years as much as 12.1%. Respondents based on 

the work of PNS/TNI/POLRI were 18.2%, jobs as BUMN employees were 18.2%, jobs as private employees 

were 12.1%, jobs as entrepreneurs/entrepreneurs were 9.1%, students/students were 42 .4% and those 

who answered Others were 18.2%. Respondents based on income < IDR 1,000,000 amounted to 57.6%, 

income IDR 1,000,000 - 2,999,999 amounted to 21.2%, income IDR 3,000,000 - 4,999,999 amounted to 

15.2%, income > IDR 5,000,000 amounted to 6.1%. Respondents based on length of use of the Pospay 

application < 1 month were 39.4%, 1-6 months were 36.4%, 7-12 months were 6.1%, and length of use > 1 

year was 18.2%. 

 

Validity Test 

 In this test, there are 15 statements to be tested. If all statements from the questionnaire tested 

comply with the specified criteria, then the instrument is considered valid. The assessment criteria used 

are if the amount of r count > r table, then the statements from the questionnaire are considered valid. 

 

Table 1. Validity Test Results 

Correlation 

Variable Statement r Count r Table Information 

Completeness 

of Features 

CF1 0.882 0.349 Valid 

CF2 0.859 0.349 Valid 

CF3 0.904 0.349 Valid 

CF4 0.838 0.349 Valid 

CF5 0.886 0.349 Valid 

Information 

Quality 

IQ1 0.844 0.349 Valid 

IQ2 0.895 0.349 Valid 

IQ3 0.869 0.349 Valid 

IQ4 0.917 0.349 Valid 

User 

Satisfaction 

US1 0.588 0.349 Valid 

US2 0.852 0.349 Valid 

US3 0.885 0.349 Valid 

US4 0.857 0.349 Valid 

US5 0.880 0.349 Valid 

US6 0.680 0.349 Valid 

 

Since all of the statements used in this study have a value of r count > r table, as shown in table 1, All 

of the statements based on variables can be inferred to be valid[12]. The r table value is 0.349 using a 0.05 

threshold of significance. 

 

Reliability Test 

The results of reliability testing of feature completeness variables, information quality and user 

satisfaction use value Cronbach Alpha following: 

 

Table 2. Reliability Test Results 

 Cronbach's Alpha if Item Deleted 

Completeness of Features 0.899 

Information Quality 0.837 

User Satisfaction 0.854 

 

Based on the reliability test findings, it can be said that every questionnaire variable used in this 

study is dependable or reliable and can be used to collect data because the value of cronbach alpha > 

0,60[13]. 
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Normality Test  

To check the normality of the distribution of the residual factors in the regression model, the 

normality test is used[14]. In testing the normality of the data, a statistical approach is used using the 

Kolmogorov-Smirnov (KS) test. 

 

Table 3. Normality Test Results 

One-Sample Kolmogorov-Smirnov Test 

 Unstandardized Residual 

N 32 

Normal Parametersa,b 
Mean 0E-7 

Std. Deviation 1.43927126 

Most Extreme Differences 

Absolute .134 

Positive .134 

Negative -.106 

Kolmogorov-Smirnov Z .759 

Asymp. Sig. (2-tailed) .613 

 

In table 3 it can be seen that the Asym. sig is 0.613 and it can be concluded that the asymp value. sig 

0.613 > 0.05, The information in this research is evenly distributed[15]. 

 

Multiple Regression Analysis 

Based on changing information with the SPSS Statistics software, the accompanying table shows the 

information: 

 

Table 4. Hypothesis Test Results 

Coefficientsa 

Model Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 

B Std. Error Beta 

1 

(Constant) 2.137 2.247  .951 .350 

CF .183 .160 .148 1.139 .264 

IQ 1.157 .195 .772 5.927 .000 

 

Based on table 4 in column B the constant value is 2.137. The feature completeness value is 0.183. 

So that the regression formula can be written as: Y = 2.137 + 0.183X1 + 1.157X2 where Y is user satisfaction. 

Judging from the regression equation, it can be explained that an increase of one in the feature 

completeness variable (X1) will have an effect of 0,183 on the user satisfaction variable (Y). and an increase 

in one information quality variable (X2) will have an effect of 1.157 on user satisfaction (Y). 

By contrasting the feature completeness variable's significance value hypotheses are tested, namely 

0.264 > 0.05. So that in this test it means that there is no influence between the completeness of the features 

on the satisfaction of Pospay users in the Kolaka district. Meanwhile, the information quality variable's 

importance value is 0.000 <0.05. So that in this test it means that there is an influence between the quality 

of information on the satisfaction of pospay users in Kolaka district. 

 

Coefficient of Determination 

 

Table 5. Results of the Coefficient of Determination 

Model Summary 

Model R R Square Adjusted R 

Square 

Std. Error of 

the Estimate 

1 .890a .792 .778 1.48807 

 

According to Table 5, the R Square number of the feature completeness variable (X1) and 

information quality (X2) with the user satisfaction variable (Y) in the Kolaka district Pospay application is 

0.792 or 79.2%, meaning that the effect of feature completeness and information quality on user 
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satisfaction is 79.2% and the factors not used in this study have an impact on the remaining 20.8% of the 

population. 

 

4. CONCLUSION 

The results of the research show that in the Kolaka area, the feature completeness variable has no 

bearing on Pospay users' satisfaction. While the Kolaka district's Pospay customer satisfaction is impacted 

by the information quality variable. The R Square value in this research is 0.792 or 79.2%, meaning that the 

magnitude of the influence of feature completeness and information quality on user satisfaction is 79.2% 

while other factors that were not considered in this research had an impact on the remaining 20.8%. 
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