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 The purpose of this study was to determine whether there is an influence 
of service quality,facilities and location on visitor satisfaction at the 
Maimun Palace tourist attraction in Medan. The sample of this research was 
78 visitors at Maimun Palace. The method used in this study is a 
quantitative method with multipe linear regression analysis techniques. 
The data used are secondary data and primary data, hypothesis testing uses 
the coefficient of determination test (R²), Simultaneous Test (F) and Partial 
Test (t) with calculations using the SPSS 22 program. The results show that 
the quality of service,facilities and locations can explain its exixtence to the 
variable visitor satisfaction,besides the partially and simultaneously 
service quality,facilities and location affect visitor satisfaction. 
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1. INTRODUCTION  

Tourism has become on of the largest industries in the world and a mainstay of foreign exchange in 
various countries. In its development, every area of the city of Medan has provided superior tourist 
attractions. In the city of Medan there is a historical heritage object, namely the Maimun Palace which is a 
Malay icon building in the city of Medan. The city of Medan has many historical objects that can become 
tourist attractions. This historical period has its own uniqueness, and the Maimun Palace is one of the 
proofs of the glory of the Malay nation, so it is not wrong if the Malay Palace is an interesting object to visit. 
Basically, guests are kings and deserve attentive service. A tourist attraction must provide all services, all 
facilities and a good location. Because the quality of service, facilities and location is one of the factors that 
produce high supporting facilities. Visitors need services to find information about the historical places the 
visit. Facilities are needed to complete, satisfy and create comfort for visitors. At the same time, the location 
must also complement the object reach strategy. The quality of service, facilities and location is based on 
needs and ends with satisfaction. Therefore, the Maimun Palace is obliged to provide visitor rights. Along 
with the feeling of satisfaction will affect the loyalty of return visitors. 
 Research conducted by Endang Silalahi [1](2019) entitled the effect of service quality and facilities 
on visitor satisfaction ( astudy on the Maimun Palace tourist attraction in Medan) states thet the variables 
of service quality and tourist facilities have a significant influence on visitor satisfaction. Research 
conducted by Khairul Mu’ti[2] (2022) entitled the influence of location and facilities on tourist satisfaction 
and facilities on tourist satisfaction visiting the Gagak Koto Mosque river tour, Kampar Regency, the results 
of the study stated that location and facilities both had a positive effect on visitor satisfaction. Research 
conducted by Dea Ayu Larasati[3] (2020) entitled the influence of facilities and service quality on tourist 
satisfacton in the Wanurejo Tourism Village, Magelang Regency, the results of the study stated that facilities 
and location together on tourist satisfaction in the Wanurejo Tourism Village, Magelang Regency where 
service quality dominant influence. Research conductes by Ketut Angga, Sasrwan Mananda, Ni Made Oka 
Karin[4] (2022) entitled the influence of the quality and facilities of the Bali “Eka Karya” botanical garden 
on domestic tourist  satisfaction states that both have a positive and significant effect on tourist satisfaction. 
 This research was conducted at the Maimun Palace tourist attraction, one of the historic sites in the 
historic, one of the historic sites in the city of Medan which is located at JL.Brigjen Katmso No.66 Medan,one 
of tourist attractions in North Sumatra. Visitors are kings who visit the Maimun Palace and are entitled to 
good service so that they are satisfied with the quality of service, facilities and location provided. Such as 
the way management provides accurate information abaout history, but the number of tour guides is 
inadequate, so that visitirs have difficulty getting information, and the lack of welcome from the guides 
makes the quality of service unsatisfactory, in addition to the facilities available. Such as places of worship, 
toilets, parking lots and souvenir shops wihich are located far from tourist attractions making it diffcult for 
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visitors to acces the facilities provided. Inadequate parking space makes visitors’ vehicles unable to park. 
The palce is in the middle of Medan city which is very strategic for tourists to reach.  
 
2. LITERATURE REVIEW   

Service quality 

 Quality of service is one of the keys that must be owned by entrepreneurs, both those who are just 
starting a business or those who have been in the business world for years. In his understanding, service 
quality is the level of service related to meeting the expectations and needs of consumers.That is a service 
can be called quality if it meets most of the expectations of consumers. 
 Service quality is a way to serve, help prepare, take care of, solve the needs and needs of consumers 
individually or in groups that meet expectations or exceed consumer expectations.[5]  
 Service quality is a dynamic condition related to service products, people, processes, environment 
the are able to meet and or exceed consumer expectations. According to Goesth and Davis[6] (2019). 
 Based on the above definition, the authors conclude that service quality is something that is very 
important for a company that provides services to meet customer needs, because service quality can be 
used as a benchmark for a company to be able to assess the services provided in accordance with 
expectations or even exceed customer expectations. 
 

Facilities 

 Besides tourist attractions, tourists in doing tourism activities also need facilities that support the 
trip tourist activities also require facilities that support the trip. To meet the needs of the trip, it is necessary 
to provide various facilities, starting from meeting the needs since departing from the tourist's place of 
residence, while in tourism destinations and returning to their original place. The facilities to meet the 
needs of the tourist trip appear in an interrelated unity and needs since departing from the tourist's place 
of residence, while in tourism destinations and returning to their original place. The facilities to meet the 
needs of tourist travel appear in an interrelated unit and complement each other, so that in a tourist trip, 
all components used cannot be separated, depending on the characteristics and form of tourist travel 
undertaken by tourists. The components of travel facilities and services usually consist of elements of 
transportation, accommodation facilities, eating and drinking facilities, children's playgrounds, sports 
facilities and other supporting facilities that are specific and tailored to the needs of the trip. This 
component is inseparable from the infrastructure component or infrastructure, which is a component that 
guarantees the availability of complete facilities. New transportation facilities can be provided if there is a 
guarantee that road infrastructure is available, as well as telecommunications facilities can be provided if 
the connecting network infrastructure to the tourism destination is available.Facilities are materials and 
atmosphere formed by the exterior and interior provided by service providers in order to create a sense of 
security and comfort for customers. According to (Mardiana,2021)[7] .  
 Facilities are physical equipment provided by service providers to be used by consumers in carrying 
out their activities. (A.Kiswanto)[8]. 
 According to (Dedy and Alfiandi, 2022)[5] facilities are divided into 2, namely facelities adn non 
physical, including : 

a. Facility indicators : 
- Cantin 
- Lobby 
- Metting room 
- Parking Lot 
- Places of worship/mushollah 

b. Non-physical indicators : 
- Cleanliness 
- Beauty 
- Comfort 

 

Location 

 Stating that location is a variety of company activities to make the products produced or sold 
affordable and avaible to the target market, in this case related to how to deliver products or services to 
consumers and where the strategic location is. According to Kotler and Armstrong[9] (2018:51). 
a. The indicators of the location variable are as follows: 
- Affordability.  
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- Smoothness. 
- Proximity to his residence. 
 
Definition of Tourism and Travelers 

 Tourism is “an activity in which almost all individuals have been involed in it at a certain time” 
(Bafadhal, 2018:3)[10]. Tourism is a tourist trip that is carried out repeatedly/around, both planned and 
unplanned which can produce a total experience for the perpetrators. (Nurdin Hidayah, 2019)[11]. 
 Tourism is a cultural phenomenon that describes the behavior of traveling for pleasure 
(entertainment) in places that are different from their places of origin, both within the scope of between 
countries (Ardiwidjaja, 2018:10)[12]. 
 A tour guide is someone who has special skills which include foreign languages, knowledge of 
history, social conditions, economic politics, and Indonesian culture (Udoyono, 2019:2)[13]. Tour guide 
services are commercial business activities that organiza, coordinate and provide tour guides to provide 
services for a person or group of people who travel on tours (Bafadhal, 2018:26)[10].  
 Tourists are people who travel for purposes other than their place of residence or place of work and 
specify for at least 24 hours, for leisure purposes (such as recreation, holidays, health, education, religion 
and sports) or business such as certain missions, family business, meetings, and others professional 
purposes (Bafadhal, 2018:6)[10].  
 
Visitor Satisfaction 

 Satisfaction of tourists is something that is the  needs and desires of tourists are met, while human 
wants and needs are always changing and have o limits (Ardiwidjaja, 2018:18)[12]. 
 
Visitor Satisfaction Factors 

Customer satisfaction states that customer satisfaction or dissatisfaction is the customer’s response 
to the evaluation of perceived discrepancies (disconfirmation) between previous expectations and the 
actual product performance that is felt in increasingly fierce competiion (Ika Dwi and Adriana, 2019)[14].  
 Tourist satisfaction is an overall measure of tourist’ opinions of tourist for each destination quality. 
From some of these opinions, it can be said that customer satisfaction is a fulfillment of expectations. 
Customers can be said to be satisfied with the products and services provided if the customers of the 
products provided meet or even exceed their expectations. 
 The specific benefits of visitor satisfaction for companies (tourist destinations) in Dwi Okta 
Roihanah (2017)[14] are: 

a. Increase customer loyalty.  
b. Potentially a source of future revenue derived from repeat purchases. 
c. Reducing customer transaction costs, especially from the efficiency of communication, sales and 

customer service costs. 
d. Increase customer immunity to the temptation of other brands. 
e. Opens up opportunities for companies to set premium prices to customers. 
f. Customers will become more open to offers of other product lines or brand lines. 

 
3. METHOD 

Thel relselarch was conducteld at thel Sultan Ma’moeln Al Rasyild Foundatilon at thel Mailmun Palacel iln 
Meldan, whilch ils locateld on Jl.Brilgjeln Katamso No.66, Kelc.Meldan Mailmun, Meldan Cilty. Thel objelct of thils 
relselarch ils “Thel Ilnfluelncel of Selrvilcel Qualilty, Fasilliltilels and Locatilon on Tourilst Satilsfactilon at thel Mailmun 
Palacel Tourilst Objelct.” Thils relselarch was conducteld iln Felbruary-March 2023. 

Thel data useld iln thils study arel prilmary data and selcondary data. Prilmary data anda selcondary data. 
Prilmary data was obtailneld from thel relsults of ilntelrvilelws and dilscussilons wilth elmployelels as welll as from 
thel relsults of filllilng out quwatilonnailrels conducteld by relselarchelrs to vilsiltilng tourilsts. Selcondary data was 
obtailneld from profillels of tourilst attractilons, data obtailneld from thel procelssilng of books, thelorilels and 
liltelraturel rellateld to thel problelm undelr study.  

Populatilon ils a gelnelralilzatilon arela whilch consilstels of objelk/subjelcts that havel celrtailn quantilty and 
charactelrilstilcs deltelrmilneld by thel relselarchelr to bel studileld and theln conclusilons and drawn. (Sugilyono, 
2018:130)[15]. Thel populatilon takeln iln thils study welrel all 350 tourilsts who vilsilteld thel Mailmun Palacel 
durilng thel pelrilod Felbruary-Aprill 2023. 

Thel samplel ils part of thel numbelr and charactelrilstilcs posselsseld by thel populatilon. Thel samplilng 
telchnilquel useld ils accildelntal samplilng, namelly thel relselarch samplel willl bel gilveln a quelstilonnailrel ilf thel 
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relselarch doels melelt wilth thel relspondelnt. Thel quelstilonnailrel ilf thel relselarchelr doels melelt wilth thel 
relspondelnt. Thel relselarch samplel was takeln usilng thel sloviln telchnilquel wilth thel formula : 
  

 
Delscrilptilon: 
N : Populatilon 
n : Samplel 
el : Elstilmateld elrror ratel 
  

wilth a populatilon of  350 peloplel and an elstilmateld elrror ratel of 10%, a total samplel of 78 peloplel ils 
obtailneld. 
 
Opelratilonal delfilniltilon of varilablels 

Baseld on thel formulatilon of thel problelm, thel varilablels iln thils study can bel ildelntilfileld as follows : 
1. Thel ilndelpelndelnt varilablel (ilndelpelndelnt varilablel) ils a varilablel, whilch consilsts of selrvilcel qualilty (X1), 

facilliltilels (X2), locatilon (X3) 
2. Thel delpelndelnt varilablel that ils ilnfluelnceld varilablel, namelly vilsiltor satilsfactilon (Y). 

 
Tablel 1.  Opelrasilonalilsasil Varilabell Pelnelliltilan 

No Varilabell Delfilniltilon Ilndilcator Melasurelmelnt 

scalel 

1 Selrvilcel qualilty 
(X1) 

Selrvilcel qualilty ils an 
ilmportant ellelmelnt that ils 
consildelreld by customelrs iln 
purchasilng a product. 

1. Tangilblel 
2. Relalilbillilty 
3. Relsponsilvelnelss 
4. Assurancel 
5. Elmpathy 

Lilkelrt 

2 Facilliltilels (X2) Socilal facilliltilels arel 
compleltelnelss of thel 
elnvilronmelnt. 

1. Publilc facilliltilels 
 Publilc toillelt 
 Rubbilsh biln 
 Relst arela 
 Clelan watelr qualilty 
 Worshilp placel  

2. Publilc ilnfrastructurel 
 Peldelstrilan sildelwalks 
 Parkilng lot 

3. Tourilsm Facilliltilels 
 Souvelnilrs 
 Guildel 

Lilkelrt 

3 Locatilon (X3) Ilt ils saild that placel ils 
delfilneld as a placel for 
selrvilcels, rellateld to whelrel 
thel company must bel helad 
quartelreld and carry out ilts 
opelratilons or actilviltilels 

a. Selcurilty around thel objelct locatilon ils 
guaranteleld 

b. Traffilc flow to thel locatilon ils smooth 
c. Elnvilronmelntal condiltilons arel safel 

Lilkelrt 

4 customelr 
satilsfactilon 
(Y) 

Customelr satilsfactilon ils an 
elvaluatilon of consumelrs 
who comparel thelilr 
elxpelctatilons of purchasels 
and pelrcelptilons of 
pelrfomancel aftelr purchasel. 

a. Qualilty and availlabillilty 
b. Elasy 
c. Accuracy of selrvilcel 
d. Opelnnelss of ilnformatilon 
e. Consumelr asselssmelnt 
f. Communilcatilon 

Lilkelrt 

      
Data Analysils Modell 

Thils relselarch usels quantiltatilvel delscrilptilvel data analysils melthods, and thel analysils modell useld iln 
thils relselarch ils multilplel lilnelar relgrelssilon, wilth thel elquatilon modell. 

Y = a+b1X1 + b2X2 + b3X3 + el 

Whelrel: 
Y  = Customelr Satilsfactilon 
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X1  = Selrvilcel qualilty 
X2  = Facilliltilels 
X3  = Locatilon 
a  = Constant 
b1  = Prilcel varilablel relgrelssilon coelffilcilelnt 
el  = Elrror of telrm (Varilablels that arel not elxamilneld) 
 

Framel of milnd 

Baseld on thel relvilelw of thel theloreltilcal basils abovel, thel relselarch framelwork delscrilbels thel Qualilty of 
selrvilcel, Facilliltilels and Locatilon Towards Tourilst Satilsfactilon at thel Mailmun Palacel Tourilsm Objelct. Selrvilcel 
qualilty has filvel ilndilcators, namelly : Rellilabillilty, Relsponsilvelnelss, Assurancel, Elmpathy, Physilcal Elvildelncel 
(Tangilblels) whilch affelct customelr satilsfactilon at thel Mailmun Palacel Meldan tourilst attractilon. Wheln thel 
qualilty of selrvilcel, facilliltilels and locatilon arel good, tourilst willl bel satilsfileld. From thel elxplanatilon abovel, thel 
followilng framelwork can bel madel : 

 
 
 
 
 
 
 

 
 
 
 
 

Figure 1. Framel of milnd 
 

Hypothelsels arel telmporary answelrs to thel formulatilon of relselarch problelms. Thel formulatilon of thel 
relselarchelr's problelm has beleln stateld iln thel form of a quelstilon selntelncel. Sugilyono (2019)[15]. Hypothelsels 
arel telmporary answelrs that relquilrel furthelr relselarch to gelt thel truth. Thel hypothelsils iln thils study ils as 
follows: 
H0 = Selrvilcel qualilty, facilliltilels and locatilon silmultanelously affelct customelr satilsfactilon. 
H1 = Selrvilcel qualilty partilally affelcts customelr satilsfactilon 
H2 = Facilliltilels partilally affelcts customelr satilsfactilon 
H3 = Locatilon partilally affelcts customelr satilsfactilon 
 
4. RElSULT AND DIlSCUSSIlON 
Valildilty and Relabillilty Telst Relsults  

Valildilty telst ils useld to selel thel valildilty of thel ilnstrumelnt useld iln thel study. Thel ilnstrumelnt ils saild to 
bel valild ilf rcount> rtablel. Thel valildilty relsults of elach relselarch varilablel statelmelnt arel as follows: 
 

Tablel 2 Valildilty of Selrvilcel Qualilty Varilablel Ilnstrumelnts (X1) 
Ilnstrumeln Valildilty valuel Conclusilons 

Rhiltung rtabell 

Selrvilcel qualilty 1 0,653  
 
 
0,1901 

Valild 
Selrvilcel qualilty 2 0,770 Valild 
selrvilcel qualilty 3 0,817 Valild 
Selrvilcel qualilty 4 0,850 Valild 
Selrvilcel qualilty 5 0,885  valild 
Selrvilcel qualilty 6 0,862  valild 
Selrvilcel qualilty 7 0,841  valild 

  
From tablel 2  Ilt can bel seleln that thel telst relsults of elach selrvilcel qualilty varilablel ilnstrumelnt (X1) havel 

rcount 0.1901, thus ilt can bel concludeld that thel ovelrall ilnstrumelnt statelmelnt of thel selrvilcel qualilty varilablel 
useld ils valild. 

Service quality (X1) 

Facilities (X2) 

Location (X3) 

customer satisfaction (Y) 

H0 

H1 

H2 

H3 
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Tablel 3 Valildilty of Facilliltilels Varilablel Ilnstrumelnts (X2) 
Ilnstrumeln Valildilty Valuel Conclusilons 

Rhiltung rtabell 

Facillilty 1 0,707  
 
 
0,1901 

Valild 
Facillilty 2 0,831 Valild 
Facillilty 3 0,813 Valild 
Facillilty 4 0,839 Valild 
Facillilty 5 0,828  Valild 
Facillilty 6 0,815  Valild 
Facillilty 7 0,822  Valild 

  
From delsk 3 Ilt can bel seleln that thel telst relsults of elach facillilty varilablel ilnstrumelnt (X2) havel rcount 

0.1901, thus ilt can bel concludeld that thel ovelrall statelmelnt ilnstrumelnt of thel facillilty varilablel useld ils valild. 
 

Tablel 4. Valildilty of Locatilon Varilablel Ilnstrumelnts (X3) 
Ilnstrumeln Valildilty Valuel Conclusilons 

Rhiltung rtabell 

lokasil 1 0,813  
 
0,1901 

Valild 
lokasil 2 0,859 Valild 
lokasil 3 0,854 Valild 
lokasil 4 0,795 Valild 

  
From tablel 4. ilt can bel seleln that thel telst relsults of elach delvilcel of thel felel varilablel (X3) havel rcount 

0.1901, accordilngly ilt can bel concludeld that thel ovelrall asselrtilon tool of thel locatilon varilablel useld ils valild. 
 

Tablel 5.  Valildilty of thel Consumelr Satilsfactilon Varilablel Ilnstrumelnt (Y) 
Ilnstrumeln Valildilty Valuel Conclusilons 

Rhiltung rtabell 

Consumelr satilsfactilon 1 0,841  
 
 
0,1901 

Valild 
Cunsumelr satilsfactilon 2 0,832 Valild 
Cunsumelr satilsfactilon 3 0,904 Valild 
Cunsumelr satilsfactilon 4 0,893 Valild 
Custumelr Satilsfactilon 5 0,856  Valild 
Custumelr Satilsfactilon 6 0,768  Valild 

  
From tablel 5 ilt ils ablel to bel seleln that thel chelck outcomels of elach delvilcel of thel Custumelr Satilsfactilon 

varilablel (Y) havel a rcount prilcel of 0.1901, conselquelntly ilt may bel concludeld that thel ovelrall announcelmelnt 
tool of thel purchaselr dellilght varilablel useld ils valild. 

Thel rellilabillilty chelck ils carrileld out to elnsurel that thel ilnstrumelnt useld ils a rellilablel, relgular and stablel 
tool ilf useld relpelateldly at onel-of-a-kilnd ilnstancels. Thel delvilcel ils stateld to bel rellilablel, thel calculateld 
Cronbach's alpha prilcel> Cronbach's alpha tolelrancel (0.6). Thel conselquelncels of thel rellilabillilty telst may bel 
seleln as follows: 

 
Tablel 6. Relsults of Relselarch Ilnstrumelnt Rellilabillilty 

No Varilabell Nillail Cronbach’s Alpha Kelsilmpulan 

1 Selrvilcel Qualilty (X1) 0,794 Rellilabell 
2 Facilliltilels (X2) 0,794 Rellilabell 
3 Locatilon (X3) 0,823 Rellilabell 
4 Consumelr Satilsfactilon (Y) 0,807 Rellilabell 

  
Thel rellilabillilty chelck relsults dilsplay that thel Cronbach's alpha prilcel of all varilablels ils grelatelr than 

0.6, so ilt can bel concludeld that thils studilels quelstilonnailrel ils stateld to bel rellilablel. 
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Multilplel Lilnelar Relgrelssilon Telst Relsult 

 
Table 7.  Multilplel Lilnelar Relgrelssilon Telst Relsult 

Coelffilcilelntsa 
Modell Unstandardilzeld 

Coelffilcilelnts 

Standardilzeld 

Coelffilcilelnts 

t Silg. 

B Std. Elrror Belta 

1 (Constant) .881 .701  1.258 .212 
TOTAL_X1 .326 .079 .377 4.133 .000 
TOTAL_X2 .407 .077 .515 5.298 .000 
TOTAL_X3 .124 .113 .070 1.099 .275 

a. Delpelndelnt Varilablel: TOTAL_Y 
 
Baseld totally on thel takel a look at conselquelncels abovel, thel a couplel of lilnelar relgrelssilon elquatilon ils 

relcelilveld as follows: 
Y = 0,881 + 0.326 X1 + 0.407 X2 + 0.124X3 

Iln thel multilplel lilnelar relgrelssilon modell, thel constant valuel of vilsiltor satilsfactilon ils 0.881, melanilng 
that ilf thel ilndelpelndelnt varilablels (x1 and x2) arel 0, theln varilablel (y) has a valuel of 0.881. Thel relgrelssilon 
coelffilcilelnt of elach ilndelpelndelnt varilablel ils posiltilvel, melanilng that vilsiltor satilsfactilon at thel Mailmun Palacel 
tourilst attractilon can bel ilnfluelnceld by thel qualilty of selrvilcel, facilliltilels and locatilon.  
 

Coelffilcilelnt of Deltelrmilnatilon (R2) 

Thel coelffilcilelnt of deltelrmilnatilon ils useld to melasurel how much thel abillilty of thel ilndelpelndelnt varilablel 
ils iln elxplailnilng thel delpelndelnt varilablel. Thel coelffilcilelnt of deltelrmilnatilon can bel seleln from thel tablel as 
follows:   
 

Tablel 8. chelck relsults of thel Coelffilcilelnt of deltelrmilnatilon (R2) 
Modell Summary 

Modell R R Squarel Adjusteld R Squarel Std. Elrror of thel Elstilmatel 

1 .888a .788 .780 1.50837 
a. Preldilctors: (Constant), TOTAL_X3, TOTAL_X1, TOTAL_X2 

 
Thel coelffilcilelnt of deltelrmilnatilon obtailneld ils 0.788 or 78.8%, thils statels that thel varilablels of selrvilcel 

qualilty, facilliltilels and locatilon arel ablel to elxplailn thel varilatilons that occur iln vilsiltor satilsfactilon at thel 
Mailmun Palacel tourilst attractilon, whillel thel relst ils elxplailneld by othelr varilablels not elxamilneld iln thils study. 
 

Silmultanelous Telst (F Telst) 

Silmultanelous telst (F telst) Thils telst ils conducteld to selel thel elffelct of selrvilcel qualilty, facilliltilels and 
locatilon silmultanelously on vilsiltor satilsfactilon, telstilng ils carrileld out at a 95% confildelncel lelvell or an elrror 
ratel of T = 0.05 (5%), wilth criltelrila: 
1. Ilf Fcount ≤ Ftablel, theln H0 ils accelpteld, H1 ils reljelcteld, melanilng that silmultanelously thils relselarch has 

no elffelct. 
2. Ilf Fcount ≥ Ftablel, theln H0 ils reljelcteld, H1 ils accelpteld, melanilng that silmultanelously thils study has an 

elffelct.    
 
Tablel 9 Silmultanelous Telst Relsults (F Telst) 

ANOVAa 
Modell Sum of 

Squarels 

df Melan 

Squarel 

F Silg. 

1 Relgrelssilon 626.355 3 208.785 91.767 .000b 
Relsildual 168.363 74 2.275   
Total 794.718 77    

a. Delpelndelnt Varilablel: TOTAL_Y 
b. Preldilctors: (Constant), TOTAL_X3, TOTAL_X1, TOTAL_X2 

 
Baseld on thel tablel abovel, ilt can bel concludeld that thel Fcount valuel ils 91.767> from thel Ftablel valuel 

of 2.73 and a silgnilfilcant valuel of 0.000 < from thel alpha valuel of 0.05. theln thel delcilsilon takeln H0 ils reljelcteld 
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H1 ils accelpteld. So thel accelptancel of H1 shows that thel ilndelpelndelnt varilablels consilstilng of selrvilcel qualilty 
(X1), facilliltilels (X2) and locatilon (X3) arel ablel to elxplailn thel dilvelrsilty of thel delpelndelnt varilablel (Y). So thus 
thel varilablels of selrvilcel qualilty, facilliltilels and locatilon silmultanelously havel a posiltilvel and silgnilfilcant elffelct 
on vilsiltor satilsfactilon at thel Mailmun Palacel Meldan tourilst attractilon. 
 
Partilal Telst (t Telst) 

Partilal telst (t telst) ailms to look thel elffelct of carrilelr belst, elmblelm photo and felel on clilelnt dellilght wilth 
thel followilng standards: 
1. Ilf tcount ≤ ttablel, theln H0 ils standard, H1 ils reljelcteld, melanilng that concurrelntly thils studilels has no 

ilmpact. 
2. Ilf tcount> ttablel, theln H0 ils reljelcteld, H1 ils elvelryday, melanilng that iln part thils elxamilnel has an elffelct. 

 
Tablel 10. Partilal Telst Relsults (t telst) 

Coelffilcilelntsa 
Modell Unstandardilzeld 

Coelffilcilelnts 

Standardilzeld 

Coelffilcilelnts 

t Silg. 

B Std. Elrror Belta 

1 (Constant) .881 .701  1.258 .212 
TOTAL_X1 .326 .079 .377 4.133 .000 
TOTAL_X2 .407 .077 .515 5.298 .000 
TOTAL_X3 .124 .113 .070 1.099 .275 

a. Delpelndelnt Varilablel: TOTAL_Y 
 

Baseld on thel tablel abovel, ilt can bel seleln bellow: 
1. Thel tcount valuel for thel selrvilcel qualilty varilablel ils 4.133> t tablel 1.992 and a silgnilfilcant valuel of 0.00 

< from alpha 0.05, theln H0 ils reljelcteld and H1 ils accelpteld, thus partilally thel selrvilcel qualilty varilablel 
has a posiltilvel and silgnilfilcant elffelct on vilsiltor satilsfactilon. 

2. Thel tcount valuel for thel facillilty varilablel ils 5.298> t tablel 1.992 and a silgnilfilcant valuel of 0.00 < from 
alpha 0.05, theln H0 ils reljelcteld and H1 ils accelpteld, thus partilally thel facillilty varilablel has a posiltilvel and 
silgnilfilcant elffelct on vilsiltor satilsfactilon. 

3. Thel tcount valuel for thel locatilon varilablel ils 1.099> t tablel 1.992 from a silgnilfilcant valuel of 0.275> 
from alpha 0.05, theln H0 ils reljelcteld and H1 ils accelpteld, thus partilally thel locatilon varilablel has a 
posiltilvel and silgnilfilcant elffelct on vilsiltor satilsfactilon. 

 
Baseld on thel tablel of partilal telst relsults (t telst), ilt can bel seleln that thel df ils 100, and thel delgrelel of 

confildelncel ils 5%, theln H0 whilch statels bil = 0 can bel reljelcteld ilf thel t valuel ils grelatelr than thel valuel of 2 (iln 
absolutel valuel) thel relsult ils t = 1.992. iln othelr words, accelpt thel altelrnatilvel hypothelsils, whilch statels that 
onel ilndelpelndelnt varilablel ilndilvildually affelcts thel delpelndelnt varilablel. Comparilng thel valuel of thel t statilstilc 
wilth thel criltilcal poilnt accordilng to thel tablel. Ilf thel calculateld t statilstilc valuel ils hilghelr than thel t tablel valuel, 
theln accelpt thel altelrnatilvel hypothelsils whilch statels that onel ilndelpelndelnt varilablel ilndilvildually affelcts thel 
delpelndelnt varilablel. 
 

5. CONCLUSIlON  

Thel relsults of hypotelsils telstilng iln thel filrst study show that thel varilablels of selrvilcel, facilliltilels and 
locatilon arel ablel to elxplailn thel varilatilons that occur iln vilsiltor satilsfactilon at Thel Mailmun Palacel Meldan 
tourilst attractilon, thils ils elvildelnceld by thel coelffilcilelnt of deltelrmilnatilon (R2) obtailneld of 0.788 or 78,8%, 
whillel thel relst ils elxplailneld by othelr varilablels not elxamilneld iln thils relselarch. 

Thel relsults of hypotelsils iln thel selcond study show that thel varilablels of selrvilcel qualilty, facilliltilels and 
locatilon silmultanelously havel a posiltilveln and silgnilfilcant elffelct on thel varilablel vilsiltor satilsfactilon at Mailmun 
Palacel Meldan tourilst attractilon, as elvildelnceld by thel Fcount valuel of 91.767 > Ftabell  2.73 wilth a silgnilfilcant 
valuels 0f 0.000 < from thel valuel of alpha 0.05. Thel relsult of thils study arel iln lilnel wilth thel relsult of prelvilos 
relselarch conducteld by Ayu Sril Reltno (2019). Whilch statels that thel statel of tourilst facilliltilels, selrvilcel qualilty 
has a posiltilvel elffelct on vilsiltor satilsfactilon. Dilrelct relselarch was also found by Elndang Sillalahil, M.Abbas, 
Suprilanto (2017) elntiltleld Thel Elffelct of Selrvilcel Qualilty on Tourilst Satilsfactilon at Mailmun Palacel, statilng 
that thelsel two varilablels both havel an elffelct on tourilst satilsfactilon. 

Baseld on thel relsults of thel relselarch and dilscussilon iln thils cgaptelr elarlilelr, ilt can bel concludeld that: 
Silmultanelously selrvilcel qualilty, facilliltilels and locatilon havel a posiltilvel and silgnilfilcant elffelct on thel 
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satilsfactilon of Mailmun Palacel tourilst vilsiltors. Partilally, thel selrvilcel qualilty varilablel has a posiltilvel and 
silgnilfilcant elffelct on vilsiltor satilsfactilon at thel Mailmun Palacel tourilst attractilon. Partilally, thel facillilty 
varilablel has a posiltilvel and silgnilfilcant elffelct on vilsiltor satilsfactilon at thel Mailmun Palacel tourilst attractilon. 
Partilally, thel locatilon varilablel has posiltilvel and sgnilfilcant elffelct on vilsiltor satilsfactilon at thel Mailmun Palacel 
tourilst attractilon. 
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