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Keywords: This research aims to examine the implications of artificial intelligence
Television Media (Al) adoption in Indonesia's television and mass media industry across
Artificial Intelligence economic, social, and political spheres. The primary objective is to assess
Social Economy the current state of Al integration, identify potential benefits and chal-
Politics lenges, and provide insights for informed decision-making. Employing a

qualitative approach involving an extensive literature review from repu-
table sources, the study synthesizes insights to offer a comprehensive
understanding of Al's impact. The findings reveal promising economic
benefits, including efficiency gains, alongside considerations for work-
force restructuring and ethical dilemmas. Socially, Al influences societal
interactions and educational paradigms, while politically, evolving dis-
course reflects increasing literacy and engagement facilitated by online
platforms. The research emphasizes the importance of responsible Al
use and collaborative efforts in navigating complexities, maximizing
benefits, and mitigating risks. The integration of Al into the television in-
dustry promises economic growth and underscores the need for ethical
technological advancement to ensure societal welfare
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INTRODUCTION

The development of information technology has been very rapid and massive; mass media
emerged with a concept based on innovative renewable technology following the times.
Players in the mass media industry utilize their best opportunities in the virtual space, both in
the production process and in distributing information to the wider community. Amid the
onslaught of technological competition, television media is no longer the prima donna.
Television today faces very massive competition, as people are offered many choices of
online-based media information services. Innovation and advanced technology become
advantages in the television world to compete in capturing the attention of viewers.

Entering the era of Society 5.0, image plays a crucial role in bringing profits. The Society
5.0 era was first coined by the Japanese government to define the concept of a human-
centered society. In this era, all human activities are technology-driven, and modernization
occurs in various fields. Modernization across various sectors of life has generated valuable
data and information, which has impacted the transformation of society (Lestari et al., 2021,
Sudinta et al,, 2023).

Artificial Intelligence (Al), or artificial intelligence, is intelligence added to a system, orin
other words, a system's ability to interpret external data accurately, manage that data, and
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use the processed results for a specific purpose. Al is artificial intelligence that initially
originated as a field of computer science, aiming to create systems to perform tasks typically
carried out by humans requiring intelligence, such as language translation, word application,
analysis, system implementation, and more. In practice, Al is used in various fields such as
facial recognition, voice recognition, language processing, data analysis, information delivery,
and even news broadcasting (Alfharezi et al., 2023; Arief & Saputra, 2019; Istiatin & Marwati,
2021).

The use of Artificial Intelligence (Al) continues to experience rapid growth, with
Indonesia leading the positive trend. According to Databoks, Indonesia is the Most Optimistic
Country about the Benefits of Al Technology. Here are the Top 10 Countries that Most Agree
that Artificial Intelligence/Al Brings More Benefits than Drawbacks:
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Figure 1. Top 10 Countries that Most Agree that Artificial Intelligence Brings More Benefits
than Drawbacks

Indonesia ranks highest with a score of 78 in optimism about the benefits of Al
technology. Its citizens strongly believe that Al will bring more benefits than drawbacks in
various aspects of life. Thailand, with a ranking of 74, also shows a high level of optimism
about Al, with a strong belief that this technology will have significant positive impacts. On
the other hand, Brazil ranks lowest on the list with a score of 64, indicating that the level of
optimism about the benefits of Al in the country is relatively lower compared to other
countries on the list. However, Brazil still acknowledges the potential benefits of Al
technology, albeit not as optimistic as other countries on the list.

Avrtificial intelligence (Al) has begun to permeate various facets of society, including the
realm of mass media. In the context of the mass media industry, Al plays a multifaceted role,
extending from content production to the distribution of news. Al algorithms are employed to
streamline content creation processes, enabling media organizations to generate articles,
videos, and other multimedia content more efficiently than ever before. Moreover, Al-driven
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tools are utilized in content curation and recommendation systems, aiding in the personalized
delivery of news and entertainment to audiences (Kumalarani et al., 2024).

The integration of Al in the mass media industry is not limited to content production but
extends to audience engagement and interaction. Through sentiment analysis and audience
profiling, media companies can gain valuable insights into viewer preferences, behavior
patterns, and demographic trends. This data-driven approach allows for the customization of
content and advertising strategies, maximizing audience engagement and revenue
generation. Additionally, Al-powered chatbots and virtual assistants are increasingly
employed to enhance user experience, providing instant responses to queries and facilitating
interactive engagement with audiences (Ridwan & Heikal, 2023).

Al technology facilitates the optimization of content distribution channels in the mass
media landscape. Through predictive analytics and machine learning algorithms, media
organizations can identify optimal timing, platforms, and formats for disseminating content
to target audiences. By leveraging Al-driven insights, media companies can enhance the
reach, visibility, and impact of their content across diverse digital platforms and social media
channels. This strategic approach enables media organizations to adapt to evolving audience
preferences and consumption habits in the digital age (Ramagundam, 2023). Al is reshaping
the landscape of journalism and news reporting. Automated news writing algorithms can
generate news articles and reports based on structured data inputs, such as financial reports
or sports statistics. While Al-generated content supplements traditional journalistic practices,
it also raises ethical and quality considerations regarding the authenticity and impartiality of
news content. Thus, media organizations must navigate the evolving role of Al in journalism
while upholding journalistic integrity and editorial standards.

The implementation of Al presenters in Indonesia in the aspects of social, political, and
economic faces several issues that need to be seriously addressed. In the social context, there
is a risk that the use of Al presenters can exacerbate the inequality of access to information
between people who have access to technology and those who do not. This can deepen social
disparities and result in uneven public participation and access to relevant news and
information. On the political front, issues arise concerning the potential misuse of Al
technology in the context of cybersecurity and political propaganda. Poorly regulated Al
presenters can be used to spread disinformation, manipulate public opinion, or even disrupt
the democratic process.

In terms of the economy, the implementation of Al presenters can also pose challenges
regarding its impact on employment. Although Al technology can improve efficiency in
various economic sectors, there are concerns that overly aggressive automation can replace
human jobs, especially those that are routine and repetitive. This can lead to an increase in
structural unemployment rates and deepen economic disparities between those with relevant
Al skills and those without. Therefore, careful planning and wise policies are needed to
address the social, political, and economic challenges arising from the implementation of Al
presenters in Indonesia.

The purpose of this research is to examine the progress of Al in several countries based
on published journals, thus providing an overview of the future implementation of Al in the
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television and mass media industry in Indonesia in terms of economic, social, and political
aspects.

METHODS

In this research endeavor, the researcher employed a qualitative approach, specifically
emphasizing a comprehensive literature review. Qualitative method is a research approach
that focuses on understanding phenomena from a subjective perspective. Qualitative
research aims to uncover the meanings, interpretations, and contexts of individuals or groups,
allowing for a rich and in-depth exploration of complex phenomena. It often involves a flexible
and iterative process, where the researcher engages deeply with the data to generate insights
and theories that capture the complexity and nuances of the studied phenomenon (Sugiyono,
2018).

The research will proceed through several key steps to comprehensively investigate the
implications of artificial intelligence (Al) adoption in Indonesia's television and mass media
industry. Firstly, an extensive literature review will be conducted, focusing on Al integration
across economic, social, and political spheres. This review will encompass scholarly journals,
industry reports, and government publications to gather diverse insights. Subsequently, data
will be collected from various reputable sources to facilitate a thorough analysis of Al's impact
on the television sector. Through meticulous data analysis, trends, patterns, and key
implications of Al adoption will be identified, shedding light on both its benefits and
challenges. The research will then assess these findings to provide informed
recommendations for decision-makers regarding Al implementation in the television industry.
Ethical considerations surrounding Al use, including data privacy and transparency, will also
be addressed.

RESULTS AND DISCUSSION

Economic Views

Artificial Intelligence (Al) promises revolutionary changes in the economy with its ability to
automate processes, analyze data quickly, and enhance efficiency across various sectors. This
potential significantly contributes to overall economic growth and increased productivity.
However, like any other technological innovation, the adoption of Al also brings forth several
implications that need to be considered. First and foremost, the changing workforce structure
is one of the significant impacts of Al technology adoption. Although Al can enhance
efficiency, some jobs that can be automated may potentially lead to unemployment for
workers lacking suitable skills. Additionally, there are concerns regarding data security,
privacy, and ethical challenges in the use of Al in decision-making with significant implications
(Ramagundam, 2021).

Optimize the benefits of Al technology while mitigating associated risks, concrete steps
from governments, businesses, and society are necessary. Firstly, investments in education
and training are required to prepare the workforce for changes caused by Al. Furthermore,
appropriate regulations need to be implemented to protect public interests and ensure
responsible and ethical Al use. Additionally, collaboration between the public and private
sectors is crucial to develop comprehensive standards and frameworks governing Al usage.
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In the context of these changes, various economic aspects will undergo significant
transformations. Unemployment rates, the Phillips Curve, Purchasing Power Parity, GDP,
inflation, currency, management, and accounting will adapt to these developments in the
coming vyears. Organizational development activities, such as e-learning, webinars,
gamification, and training, will become more established trends in business life. Employee
performance management will become a new focus for human resource managers, who must
handle staff evaluations and interactions with company robotics with a new approach tied to
Al advancements (Dirican, 2015; Feher et al., 2024, Jia, 2022; Ramagundam, 2022).

Looking at the television industry, the economic impact of utilizing artificial intelligence
(Al) technology is evident. It enhances efficiency and productivity by allowing companies like
tvOne, iNews etc to optimize content production processes and improve TV program quality.
This optimization enhances their competitiveness in the domestic market, leading to
increased revenue and business expansion, ultimately contributing significantly to overall
economic growth (Kumalarani et al., 2024; Ridwan & Heikal, 2023; Sudinta et al., 2023).

The use of Al technology in the television industry fosters innovation and further
technological development in related sectors, such as information and communication
technology. This innovation can trigger broader economic growth in associated sectors while
creating new job opportunities in related fields. It is crucial for the government and other
stakeholders to support Al technology development by creating a conducive business
environment. This can be achieved by facilitating access to quality human resources and
strengthening the necessary information technology infrastructure. Thus, the implementation
of Al in the television industry will not only benefit companies and the sector itself directly but
also serve as a supportive factor for national economic growth as a whole (Bao, 2022; Li,
2021).
Social Views

Al has significant social impacts that encompass several crucial aspects within society.
Firstly, Al not only alters information and communication systems but also influences the
overall social structure by affecting how people work and interact. Furthermore, the impact of
Al extends beyond just the economic domain to areas such as ethics, data security, and
individual privacy. The paper highlights the importance of understanding the complexity of
Al's social impact through the Al belief glasses model. This model emphasizes that
perceptions and interpretations of Al are greatly influenced by personal beliefs and individual
uncertainty negotiations, which can affect how Al is implemented and accepted in society.
While there is awareness of the risks and challenges associated with the development and
use of Al, many experts are optimistic about Al's potential to address the problems it creates.
They believe that with the right approach, Al can be a solution to the issues it generates.
Respondents affirm that fundamental human and social values will not change due to Al
development. Despite changes in how humans work and interact with technology, democratic
values and trust remain the cornerstone of responsible Al system development (Arief &
Saputra, 2019; Jia, 2022; Saidah, 2021).

There is an urgent need for Al education, as much of the negative influence on public
perception and behavior towards Al stems from a lack of widespread pragmatic Al education.
One of the most pressing and critical policies that governments worldwide need to implement
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is to initiate and facilitate mass public education on the basic scientific nature and ontological
characteristics of Al for people of all ages and backgrounds. This will equip people with an
objective knowledge-based foundational perspective on Al, serving as a measure of immunity
against the spread of viral negative Al news and fear-inducing content. Those who use or
misuse Al applications need to be held accountable, and it is a logical fallacy to blend Al
constructs as science and Al applications as technology-business. Such a logical fallacy
combined with widespread ignorance of Al concepts can have serious consequences for
human society. It is important for news media to take responsibility for the systematic and
aggregate effects of their reporting on Al (Han & Shao, 2022; Hu et al., 2021).

Al-phobia inducing news artifacts need to be addressed but not controlled, and NLP-
based classification applications can be used to label the quality of Al news articles. This
research is a call for balance and honesty in Al news reporting, aimed at genuine reporting on
the factual risks of Al while avoiding sensationalism and fear-mongering about Al.
Understanding the various perspectives involved in the acceptance and implementation of Al
technology in society, and how widespread Al education can help mitigate its negative
impacts, is crucial. The social impact of Al on the television industry involves a significant
transformation in how content is presented, consumed, and produced. The use of artificial
intelligence technology in television content production has opened the door to innovations
that affect the entire industry ecosystem. Al enables television companies to optimize
production processes, improve content quality, and deliver a more personalized experience to
viewers. For example, Al is used in data analysis to understand audience preferences and
make more targeted content recommendations. Additionally, facial and voice recognition
technologies are utilized to enhance interactive experiences in television programs, such as
live polling and social media integration. However, while Al brings the potential to enhance
production efficiency and quality, the adoption of this technology also raises ethical questions
and social impacts (Samuel et al., 2024).

The use of Al in the television industry can alter the workforce structure by automating
some tasks previously performed by humans, which may impact jobs related to content
production. Additionally, there are concerns about how the use of Al may affect cultural
representation and diversity in television content, as well as its impact on viewer trust and
privacy. Therefore, while leveraging advancements in Al technology, the television industry
also needs to consider its social implications and ensure that its implementation aligns with
ethical values and societal diversity.

Political Views

The adoption of artificial intelligence (Al) technology has significantly influenced political
discourse and public literacy related to Al. This is evident in how political discussions enriched
with Al information contribute to enhancing public understanding of this complex technology.
As individuals engage in conversations about Al within political contexts, they become more
informed about its applications, implications, and potential benefits. This increased
understanding often leads to greater support for policies and regulations aimed at governing
the use of Al in various sectors.

The efficacy of Al plays a crucial role in moderating the relationship between political
discourse and literacy. As individuals develop confidence in their understanding and
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interaction with Al technology, they are better equipped to navigate complex discussions and
form educated opinions about Al-related issues. This underscores the importance of fostering
Al literacy not only through political discourse but also through targeted educational initiatives
that empower individuals to engage with Al in meaningful ways. In today's digital era, the
role of online platforms in facilitating public discussions about Al cannot be overstated. These
platforms provide accessible and inclusive spaces where people from diverse backgrounds
can participate in conversations about Al. Whether through social media, forums, or online
communities, individuals have unprecedented opportunities to share knowledge, exchange
ideas, and collaborate on Al-related topics. This shift towards online engagement reflects a
broader transformation in participatory politics, where citizens actively shape their opinions
and attitudes towards Al issues through digital channels (Liu et al., 2023; Oyedokun, 2023;
Samuel et al,, 2024).

Discussions about Al proliferate online and offline, it becomes essential to ensure that
the information exchanged is accurate, balanced, and free from sensationalism. This
highlights the need for comprehensive Al literacy initiatives that not only focus on
understanding the technology but also on critically evaluating the information presented. By
promoting open and inclusive dialogue about Al-related issues across all segments of society,
stakeholders can foster a more nuanced understanding of the social, ethical, and security
implications of Al. By fostering a better understanding of the social impact of Al, communities
can make more informed decisions about how to address the challenges and opportunities
presented by Al technology. Through collaborative efforts between governments, the private
sector, civil society organizations, and educational institutions, society can build awareness,
enhance literacy, and promote responsible use of Al in a rapidly evolving technological
landscape (Feher et al., 2024; lliadis, 2022).

CONCLUSION

In conclusion, the economic, social, and political views on the impact of artificial intelligence
(Al) underscore the profound changes and challenges brought about by its adoption across
various sectors, including the television industry. Economically, Al promises efficiency gains
and productivity enhancements, but it also necessitates careful consideration of workforce
restructuring and ethical implications. Socially, Al's influence extends beyond economic
realms to shape interactions, values, and education. Public discourse and education play
pivotal roles in shaping societal perceptions and responses to Al. Politically, Al discourse
reflects evolving public literacy and engagement, facilitated by online platforms and
educational initiatives. However, ensuring accurate information dissemination and ethical use
of Al remains imperative. By fostering comprehensive understanding and collaboration
among stakeholders, societies can navigate the complexities of Al adoption and maximize its
benefits while mitigating potential risks. Thus, the integration of Al into the television industry
represents not only economic growth but also underscores the importance of responsible
technological advancement for societal well-being.
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